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COMMENTS OF RFD-TV 

I. INTRODUCTION 
 

On April 8, 2014, Comcast Corporation (“Comcast”) and Time Warner Cable Inc. 

(“TWC”) submitted applications to the Federal Communications Commission (“Commission” or 

“FCC”) requesting consent for a series of related transactions to transfer control of several 

licenses and other authorizations for the sale of cable systems and assets from TWC, its affiliates 

and related entities to affiliates and subsidiaries of Comcast, to transfer Time Warner 

Entertainment–Advance/Newhouse Partnership’s interests in Bright House Networks LLC to 

Comcast, and to effectuate a series of divestiture transactions between Comcast, Charter 

Communications, Inc., and SpinCo, pursuant to Sections 214 and 310(d) of the Communications 

Act of 1934, as amended (“Act”).1 

                                                 
1 See 47 U.S.C. §§ 214, 310(d); Applications of Comcast Corp. and Time Warner Cable Inc. for Consent 
to Transfer Control of Licenses and Authorizations, Applications and Public Interest Statement  (filed Apr. 
8, 2014) (“Comcast-TWC Application”); Public Interest Statement of Comcast Corporation and Charter 
Communications, Inc., Charter-to-Comcast Exchange Transaction, MB Docket No. 14-57 (June 4, 2014); 
Public Interest Statement of Charter Communications, Inc. and Comcast Corporation, Comcast-to-
Charter Exchange and Sale Transactions, MB Docket No. 14-57 (June 4, 2014); Public Interest 
Statement of SpinCo, Charter Communications, Inc., and Comcast Corporation, Spin Transaction, MB 
Docket No. 14-57 (June 4, 2014). 
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On July 10, 2014, the Commission issued its Public Notice seeking comment on these 

applications.2  RFD-TV respectfully submits these comments in response to the Public Notice, 

requesting that if the Commission grants the Comcast-TWC Application, it show particular 

concern for the discrimination RFD-TV believes it faces as an independent rural programmer 

providing a vital link between urban and rural communities in the country.  RFD-TV further 

requests that, if the Commission grants this merger, it also impose specific and enforceable 

conditions designed to protect and promote carriage of independent rural programming on the 

combined post-merger systems.      

II. BACKGROUND 

RFD-TV has truly been an “FCC success story.”  Thanks to Congress’ and the FCC’s 

continued efforts to follow through in implementing the public interest obligations in Section 

335 of the 1992 Cable Communications Act,3 Rural Media Group launched its flagship 

independent rural programming network RFD-TV in the year 2000.  Initially launched as a non-

profit network, RFD-TV was formed to serve the needs of rural America with non-commercial 

rural news and informational programming, covering agribusiness, equine, rural lifestyle, and 

western sports, as well as music and family-friendly entertainment programming.    That year, 

RFD-TV signed its first distribution agreement with DISH Network.  Over the next few years, it 

expanded carriage to Mediacom, DirecTV and the National Cable Television Cooperative.  In 

2007, in order to raise funds for expansion of its rural and agribusiness news operations, RFD-

TV became a for-profit entity – allowing RFD-TV to expand its coverage of commodities 

                                                 
2 See Public Notice, Commission Seeks Comment on Applications of Comcast Corporation, Time Warner 
Cable Inc., Charter Communications, Inc., and Spinco to Assign and Transfer Control of FCC Licenses 
and Other Authorizations, DA 14-986, released July 10, 2014 (“Public Notice”).   
3 Cable Television Consumer Protection and Competition Act of 1992, Pub. L. No. 102-385, § 25(a), 106 
Stat. 1460, 1501-1502 (amended 2010). 
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markets reports, weather, western sports reports, as well as extended coverage of rural 

conventions like the American Farm Bureau Federation and National FFA conventions.  Over 

the next several months, RFD-TV signed long-term carriage agreements with Comcast 

Corporation, Time Warner Cable, Verizon FIOS, Cox Communications, Mediacom, Suddenlink 

Communications, Charter Communications, and Bresnan Communications, in addition to 

restructuring its agreements with DISH and DirecTV.  During this period of growth, RFD-TV 

launched its international channel RURAL-TV, RFD-TV The Magazine and RFD-TV The 

Theatre.  In 2012, RFD-TV’s parent company, Rural Media Group, purchased FamilyNet and a 

year later launched RURAL RADIO on SiriusXM.  After 14 years of expansive growth, RFD-

TV currently enjoys nearly nationwide carriage and is distributed to over 41 million homes in the 

U.S., an impressive feat for a truly independent rural network.4   

RFD-TV was the first of its kind, quickly finding a large audience with its original and 

unduplicated 24-hour schedule – filling a void for viewers seeking programming devoted to the 

rural lifestyle.  RFD-TV has truly become the news and information programming channel for 

rural America.  The network produces more than thirty hours per week of rural-focused live 

newscasts, including from its bureau at the USDA in Washington, DC, which focuses on 

providing information relevant to rural viewers about developments on Capitol Hill and within 

other Federal agencies.  RFD-TV also provides daily reports from its Chicago news bureau 

reporting directly from the grain and livestock pits at the Chicago Mercantile Exchange.5  RFD-

TV additionally supports rural communities by investing in and supporting women- and youth-

                                                 
4  See Competition in the Video and Broadband Markets:  the Proposed Merger of Comcast and Time 
Warner Cable, H. Comm. on the Judiciary (Testimony of Patrick Gottsch, Founder and Chairman, RFD-
TV) (“Gottsch Testimony”) (May 8, 2014) at p. 3.  Available at 
http://judiciary.house.gov/_cache/files/5abfe467-c0ba-4040-8eca-a7cdbe778ca4/gottsch-testimony.pdf.   
5 See id. at 2. 
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focused programming and activities, including broadcasting female and youth western sports and 

conventions.  RFD-TV provides daily western sports coverage during its rural evening news 

segment, providing viewers with the latest coverage of the rodeo industry, Professional Bull 

Riders events and horse shows.6     

RFD-TV is an independent programmer with a loyal and passionate fan base.  RFD-TV is 

currently ranked as the #1 cable channel for Adults 50+, #1 in C&D County Viewership and #1 

for Time Spent Viewing for Adults 50+, based on audience composition.7  RFD-TV is in the top 

30% of all networks watched (#68 of 234) in terms of time spent watching, at 19.13 hours per 

viewing household.8  RFD-TV’s viewers are passionate because RFD-TV offers unique content 

not easily found elsewhere, providing information and programming that viewers have come to 

rely on. 

III. THE FCC SHOULD ENSURE THAT A POST-MERGER COMCAST DOES NOT 
DISCRIMINATE AGAINST RFD-TV'S INDEPENDENT RURAL 
PROGRAMMING 

 As the Commission has already found, following Comcast’s merger with NBCUniversal,  

Comcast has emerged as a vertically integrated powerhouse with a proven preference for 

affiliated programming.9  Sadly, RFD-TV’s experience has shown that Comcast’s “ability and 

incentive … to discriminate against or foreclose unaffiliated programming”10 is particularly 

                                                 
6 See id.  
7 See 2013 Fall GfK MRI.  See also Gottsch Testimony at 1. 
8  See Rentrak TV Essentials, 03/31/14 through 6/29/14. 
9 See Applications of Comcast Corporation, General Electric Company and NBC Universal, Inc. For 
Consent to Assign Licenses and Transfer Control of Licensees, Memorandum Opinion And Order, MB 
Docket No. 10-56, FCC 11-4, at para. 110  (rel. Jan. 10, 2011) (“We agree that the vertical integration of 
Comcast’s distribution network with NBCU’s programming assets will increase the ability and incentive 
for Comcast to discriminate against or foreclose unaffiliated programming.”) (Comcast-NBC Universal 
Merger Order). 
10  Id. 
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pronounced against the independent rural programming offered by RFD-TV.  Following its 

merger with NBCUniversal, Comcast was left in a position to unilaterally and arbitrarily 

determine where and how to satisfy its merger condition to add 10 new independent channels – 

including at the expense of dropping RFD-TV’s existing, successful independent rural 

programming from major markets in its network.  Following its planned merger with TWC, 

Comcast’s ability to discriminate against RFD-TV’s independent rural programming will have 

even more potential pronounced effects.  If Comcast and TWC are permitted to combine, the 

new entity would become the dominant pay TV provider in the top 10 television markets, and its 

reach would extend to 23 of the top 25 television markets and 37 of the top 40 television 

markets.11  Following this merger, if Comcast continues to discriminate against RFD-TV’s 

independent rural programming, RFD-TV faces the prospect of being dropped from markets 

representing approximately one third of US households.12  

RFD-TV’s concerns are not unfounded.  Comcast has already demonstrated its bias 

against RFD-TV’s independent rural programming when it dropped RFD-TV from carriage on 

its Colorado and New Mexico systems following its merger with NBCUniversal.  On August 13, 

2013, Comcast dropped RFD-TV on all of its cable systems in Colorado and New Mexico, 

depriving close to 500,000 viewers of a channel they love.13  Comcast did not even notify RFD-

TV of its decision; rather, the only notice whatsoever Comcast gave was the notification printed 

on its customer bills 30 days ahead of shutting down RFD-TV’s signal.   Since shutting down 

                                                 
11 See Examining the Comcast-Time Warner Cable Merger and the Impact on Consumers, Senate Comm. 
on the Judiciary (Testimony of James Bosworth, CEO, Back9 Network) (“Bosworth Testimony”) (April 9, 
2014) at p. 10-11.  Available at http://www.judiciary.senate.gov/imo/media/doc/04-09-
14BosworthTestimony.pdf. 
12 See Gottsch Testimony at 2.  
13 See id. at 4. 
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RFD-TV in Colorado and New Mexico, Comcast has not launched RFD-TV in any additional 

markets and continues to refuse carrying RFD-HD at all. 

Comcast now claims that its decision to drop RFD-TV from these systems was a business 

decision to reduce costs and free up bandwidth in those markets – attempting to characterize 

RFD-TV’s viewership as negligible.14  The facts belie Comcast’s claims.  Prior to Comcast’s 

rash decision to drop RFD-TV in these markets, in May 2013, for weekend primetime, RFD-TV 

was ranked #72 (out of 283) in Denver, #42 (out of 225) in Colorado Springs/Pueblo and #62 

(out of 291) in Albuquerque, NM – ranking in the top 20% or 25% in each of these markets.15  

However, in July 2013, when pressed to explain why Comcast was planning to drop RFD-TV, 

Lars Lofas of Comcast’s team in Denver could not provide a plausible explanation, saying only 

that “[w]e had 12 channels to choose from and I chose RFD-TV.”16 

RFD-TV met with executives at Comcast’s headquarters in Philadelphia on September 11, 

2013, presenting them with close to 5,000 emails from viewers disappointed by this seemingly 

arbitrary and discriminatory decision by Comcast.17  Further demonstrating resistance to its own 

customers’ desires for independent rural programming, Comcast has stated that viewers in 

markets where Comcast has dropped RFD-TV should switch to DISH or DirecTV or subscribe to 

RFD-TV’s “Country Club” service to access RFD-TV’s programming online.18  Essentially, 

                                                 
14 See Letter from David Cohen, Executive Vice President of Comcast Corporation to Patrick Gottsch, 
Founder and Chairman of RFD-TV, at p. 3, dated August 15, 2014 (“Comcast August 15 Letter”) 
(Attachment D). 
15 RFD-TV’s figures are based on Nielsen Media Research individual DMA data from May 2013, 
Saturday and Sunday, 6pm to 11pm.   See also Letter from Patrick Gottsch, Founder and Chairman of 
RFD-TV to David Cohen, Executive Vice President of Comcast Corporation, at p. 2, August 1, 2014 
(“RFD-TV Letter”) (Attachment C).    
16 Id. at 3. 
17 See Gottsch Testimony at 4. 
18 See Comcast August 15 Letter at p. 5.   
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Comcast is giving its own customers two options to keep the channel they love – either pay 

Comcast’s contract penalties to switch to DISH or DirecTV or pay separately to access RFD-

TV’s content online instead of through their paid cable TV subscription.  Neither of these options 

supports Comcast’s claims that it is not biased against RFD-TV.  

Comcast has argued that RFD-TV’s rural news and information programming is not 

unique and is available on other networks that Comcast carries.19  In fact, the programming to 

which Comcast purports to compare RFD-TV is nothing like RFD-TV – and Comcast’s false 

comparison further underscores its lack of understanding of and bias against independent rural 

news and information programming.  In a recent letter to Comcast, RFD-TV reiterated that it 

made a conscious decision not to carry the hunting or fishing shows or young country music 

shows to which Comcast compares RFD-TV – precisely because those programs are available on 

other networks carried by Comcast.  In contrast, RFD-TV offers qualitatively distinct 

programming that is unique and unavailable on any other channel, including the networks to 

which Comcast inappropriately compares RFD-TV.  RFD-TV has broadcast the National FFA 

Convention for the past 14 years, reaching over 8000 schools with FFA chapters and more than 

568,000 FFA members between the ages of 16 and 20.  And RFD-TV takes on the vital task in 

the rural public interest of serving the underserved market for rural news, including agribusiness 

news, agricultural weather, commodities markets and western sports news not covered at all by 

urban channels, broadcasting a minimum of 6 hours per day and 30 hours per week of rural news 

programming.  This combination of programming is not available on any other network carried 

by Comcast, independent or otherwise.20 

                                                 
19  See Comcast August 15 Letter at p. 2. 
20 See RFD-TV Letter at 1.   
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Additionally, Comcast has refused to launch RFD-TV in any new markets since the 

NBCU merger and has not launched RFD-HD in any markets at all.  In contrast to its challenges 

in maintaining carriage on Comcast’s systems, RFD-TV has previously enjoyed very successful 

relationships with both TWC and Charter.  In 2013, Charter launched RFD-TV in Fort Worth, 

TX and TWC added RFD-TV to many of its franchises throughout Kentucky.21  Given 

Comcast’s treatment of RFD-TV to date, RFD-TV is justifiably concerned that if Comcast is 

permitted to take over these additional markets, RFD-TV will also begin to lose the carriage it 

enjoys today in these valuable communities.  In fact, RFD-TV’s carriage agreement with TWC 

has now expired – and TWC’s negotiations to extend or renew RFD-TV’s carriage agreement 

have gone dormant since Comcast’s merger with TWC was announced.  Given Comcast’s clear 

bias against RFD-TV’s independent rural programming, RFD-TV can only assume that its ability 

to be distributed on current TWC systems will be in jeopardy if Comcast’s merger with TWC is 

approved. 

RFD-TV’s current carriage agreement with Comcast expires on December 31, 2015 and 

RFD-TV has every reason to fear that on that date Comcast could drop RFD-TV altogether from 

its system – blocking 30 million homes from access to RFD-TV.22  RFD-TV legitimately fears 

that, if Comcast proceeds to drop RFD-TV in its combined post-merger territory, RFD-TV’s 

access to advertising dollars will be severely limited, thus limiting the network’s ability to invest 

in its programming, including vital rural news programming.23   Furthermore, RFD-TV’s 146 

independent programmers, and all of the rural/agricultural associations, including the American 

Farm Bureau Federation, FFA, and 4-H, who depend on RFD-TV for distribution, are concerned 
                                                 
21 See Gottsch Testimony at 4. 
22 See id. at 5. 
23 See id.  
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about being shut out of important urban markets, limiting our joint efforts to bridge the gap 

between rural and urban America.24     

As Comcast revealed in its responses to questioning in recent Congressional testimony, 

Comcast has a distorted view of its responsibility to serve rural communities.  Comcast justified 

its decision to drop RFD-TV on the grounds that it views itself as primarily an “urban cluster” 

cable television company25 – ignoring its customers’ desire for access to independent rural 

programing.  Comcast maintains that 86% of its cable systems are urban,26 and that only 14% of 

its cable systems serve rural areas – numbers that RFD-TV wholeheartedly disputes.  Yet as 

RFD-TV stated in its August 1, 2014 letter to Comcast, “[e]ven if 86% of Comcast’s systems are 

urban (which we would dispute), should there not be room for one channel that serves the other 

14%?”27  Specifically, even taking Comcast’s assessment of its rural viewership at face value, 14% 

of Comcast’s nearly 30 million post-merger subscribers represents more than 4 million American 

homes in rural C and D counties – a significant underserved rural population that should not be 

ignored.  Moreover, RFD-TV’s rural news and information programming is not relevant solely 

for viewers in rural counties, but also of significance for urban areas as well – helping urban 

viewers remain connected to their rural roots, and helping urban and rural communities remain 

connected. The FCC has long stood for the goals of developing and supporting independent 

programmers and meeting the needs of underserved communities.  RFD-TV urges the 
                                                 
24 See Attachment E. 
25 “Competition in the Video and Broadband Markets: the Proposed Merger of Comcast and Time 
Warner Cable,” H. Comm. on the Judiciary (Testimony of David Cohen, Executive Vice President, 
Comcast Corporation) (“Cohen Testimony”) (May 8, 2014) at 1:27:37. Available at http://www.c-
span.org/video/?319101-1/comcasttime-warner-cable-merger. 
26 See Letter from David Cohen, Executive Vice President of Comcast Corporation to Patrick Gottsch, 
Founder and Chairman of RFD-TV, at p. 1, dated July 18, 2014 (“Comcast July 18 Letter”) (Attachment 
B).  
27 RFD-TV Letter at 3.  
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Commission to reinforce its commitment to those goals by showing particular concern now for 

the public’s continued access to independent rural programming. 

RFD-TV believes the Commission should extract stronger and more meaningful 

conditions from Comcast than the relatively toothless conditions to carry independent 

programming networks that Comcast is subject to now.  In particular, when the Commission 

granted Comcast’s application to merge with NBCUniversal, the Commission’s order adopted a 

condition intended to promote Comcast’s carriage of additional new independent programming.28  

But Comcast has been able to easily evade the intent of this condition.  Comcast purports to 

show its compliance by stating the number of independents carried across its system, while 

omitting to report that independent programming like RFD-TV has been dropped in some 

markets – rendering its compliance with the merger condition little more than a shell game.  

Moreover, Comcast’s assertions of compliance ignore the fact that the channels it reports 

actually get very little distribution.  For example, RFD-TV is available in less than 600,000 of 

Comcast's 21 million homes.  Such carriage equates to a penetration of less than 3%.  RFD-TV’s 

carriage penetration with TWC is only slightly better at 4%.  Additionally, Comcast often places 

independent channels on its most expensive, non-promoted and obscure tiers.  In Florida, for 

example, Comcast packages RFD-TV on a Sports Tier.  Customers who want to watch RFD-TV 

must pay an additional $8 a month to get this one channel and are forced to purchase a collection 

of sports channels they may not even want.  The Commission must ensure that, if Comcast and 

TWC are permitted to combine, Comcast is no longer allowed to superficially boost its reports of 

independent programming by reporting channels with extremely limited distribution and 

reporting channels it is actually dropping, such as RFD-TV. 

                                                 
28  See Comcast-NBC Universal Merger Order at para. 120. 
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IV.    RFD-TV VIEWERS STRONGLY SUPPORT REINSTATING AND EXPANDING 
CARRIAGE OF RFD-TV POST-MERGER 

 The FCC has seen a massive outpouring of support for RFD-TV in comments by its loyal 

viewers.  In just the past three months, based on RFD-TV’s analysis, more than 57,000 

submissions in support of RFD-TV have been filed in this proceeding by ordinary citizens who 

do not want to lose access to RFD-TV’s independent rural programming.29  Although RFD-TV is 

admittedly a small network, 57,000 passionate viewers represent approximately 42% of RFD-

TV’s prime-time viewing audience nationwide.30  Additionally, these comments from RFD-TV 

supporters represent approximately 82% of the overall submissions filed with the Commission in 

response to the proposed transaction between Comcast and TWC.31  Similarly, RFD-TV has 

determined that more than 11,000 members of the public have filed in support of RFD-TV in the 

ongoing proceeding to review AT&T’s merger with DirecTV – representing more than 94% of 

the submissions filed with the Commission in that proceeding.32 

Many commenters in urban areas noted that they enjoy RFD-TV’s programming because 

it gives them an otherwise unavailable glimpse at rural life, helping them stay connected with 

                                                 
29  To perform this analysis, RFD-TV’s staff has used the Commission’s Electronic Comment Filing 
System (“ECFS”) to download, print out and review the contents of every public submission filed into 
this docket as of the date of this filing.  RFD-TV has determined that, of the total 69,655 submissions 
filed in this proceeding as of the date of this filing and reviewed by RFD-TV, 57,777 submissions filed 
mention RFD-TV, RuralTV and are supportive of rural programming. 
30 See Thomas Gryta, Rural TV Channel Circles the Wagons, Wall Street Journal, Aug. 11, 2014, 
available at http://online.wsj.com/articles/rural-tv-channel-circles-the-wagons-1407778487 (“[RFD-TV] 
has had an average prime-time viewing of roughly 137,000 for the first half of the year, according to 
Nielsen.”). 
31 See supra at n. 29. 
32 To perform this analysis, RFD-TV’s staff has used ECFS to download, print out and review the 
contents of every public submission filed into MB Docket No. 14-90 as of the date of this filing.  RFD-
TV has determined that, of the total 11,899 submissions filed in that proceeding as of the date of this 
filing and reviewed by RFD-TV, 11,221 submissions filed mention RFD-TV, RuralTV and are supportive 
of rural programming. 
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where they used to live or with the farmers and ranchers who grow the food they 

eat.  Commenters also noted that RFD-TV provides unique programming that other cable 

networks do not offer – namely, programming about agriculture, horses and ranching, country, 

bluegrass, and polka music, and the rural lifestyle.  Several commenters emphasized the 

importance of the rural news and information programming provided by RFD-TV to 

communities who rely on agriculture to sustain their economies, unduplicated and unavailable 

elsewhere.  In addition, many commenters said they enjoyed the fact that shows on RFD-TV are 

family-friendly and informative; they do not have to worry that their children will see anything 

objectionable.   

In light of these numerous comments supporting RFD-TV, there can be no doubt of the 

strong support for access to independent rural programming from members of the public across 

the country.  Furthermore, as discussed above, RFD-TV’s strong Nielsen ratings in the Colorado 

and New Mexico markets prior to Comcast’s decision to drop RFD-TV further underscores the 

strong demand for independent rural programming.  In light of Comcast’s stance against carriage 

of RFD-TV, there can be no doubt of the need for the Commission to act in its review of 

Comcast’s merger with TWC to preserve and promote access to independent rural programming. 

V. PROPOSED MERGER CONDITIONS 

RFD-TV requests that if the Commission grants the Comcast-TWC Application, the new 

entity should be subject to strict and enforceable conditions.  RFD-TV proposes three merger 

conditions to satisfy its concerns.   

Under the first proposed condition, no later than 12 months after the closing date of its 

transaction with TWC, Comcast shall expand its carriage of at least one independently owned-

and-operated rural programming network that carries 30 hours or more of rural news and 

information programming per week (“Independent Rural Network”) to at least 85 percent of the 
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cable systems owned or controlled by Comcast or its affiliates.  As of 30 months after the closing 

date, Comcast shall expand its carriage of at least one Independent Rural Network to 100 percent 

of the cable systems owned or controlled by Comcast or its affiliates. 

For the purposes of this condition, eligible independent networks are those not owned by 

Comcast, an affiliate of Comcast, associated with Comcast in any way, or owned by a top 15 

programming network.  Rural news and information programming shall include local, regional 

and national rural-related content, including rural general interest news and rural public affairs 

programming, agribusiness, commodities prices, agricultural weather, western sports news and 

other agricultural news-related programming.  Finally, any Video Programming Vendor may 

enforce this Condition by submitting a dispute to the Commission in accordance with the 

Commission’s program carriage complaint procedures as defined in the Commission’s rules.33 

As a second condition, RFD-TV further submits that the Commission must ensure that 

Comcast is not able to evade the intent of its existing merger condition under the Comcast-NBC 

Universal Merger Order to add new independent programming to its cable systems.  

Specifically, the Commission should permit Comcast to include in its count of independent 

programming networks carried on or added to its systems only those networks that reach at least 

50% of Comcast’s cable systems and at least 50% of Comcast’s total number of subscribers.  

Furthermore, the Commission should prohibit Comcast from including in its count of 

independent programming networks carried on or added to its systems any networks that 

Comcast has dropped from any of its cable systems, as measured by the number of viewers 

reached since any previous report.  Comcast should not be allowed to count networks like RFD-

                                                 
33 See 47 C.F.R. § 76.1302. 
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TV to meet its merger condition obligations when in fact it has been steadily reducing its 

carriage of them. 

Finally, as a third condition, RFD-TV submits that the Commission should require 

Comcast to report post-merger on its compliance with the conditions proposed here, including 

the number and percentage of cable systems in which it carries at least one Independent Rural 

Network, and the percentage of cable systems and percentage of subscribers reached by any 

programming network Comcast carries that it identifies as independent. 

VI. CONCLUSION 

 Since as far back as the 1893 Mail Communications Act, which led to the establishment 

of Rural Free Delivery mail service or RFD, or the establishment of the Rural Electrification 

Administration in 1935, federal policy has taken critical steps to ensure a balance of services and 

an ongoing connection between rural and urban American communities.  In the modern era, 

RFD-TV has provided such a bridge connecting city and country.  RFD-TV does not oppose the 

merger between Comcast and TWC.  As demonstrated above, however, RFD-TV has substantial 

and justifiable concerns that following this merger it will be further pushed out from markets 

across the combined post-merger Comcast territory – depriving up to nearly a third of U.S. 

households of RFD-TV’s unique and vital independent rural news and information programming.   

Therefore, RFD-TV requests that if the Commission permits the combination of Comcast and 

TWC, the new entity must be subject to specific and enforceable conditions requiring it to retain 

and expand its carriage of independent rural programming networks like RFD-TV, as suggested 

in Section V above.   
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ATTACHMENT A 
  



July 10, 2014 

Mr. David Cohen 
Executive Vice President 
Comcast Corporation 
1701 JFK Blvd. 
Philadelphia, PA  19103 
 
Dear Mr. Cohen; 

     In a follow up to our brief meeting on May 8th at the House Judiciary Hearing, please find enclosed copies of RFD-
TV’s most recent ad campaign entitled “Think Outside The City”, which is currently running in Advertising Age and 
other publications.  I’m hoping that you find this amusing, as it does seem to now be the rallying cry for rural 
interests in regards to these mergers. 

     As I’m sure that you are aware, the “rural” issue is now dominating the comments to the FCC with at least 9 of 10 
comments now being posted making reference to RFD-TV, RURAL TV, and the importance of rural programming.  
By address, you might find it interesting that many of these comments are coming from urban households.  In 
addition, Senators and Congressmen are now beginning to be contacted by many of these folks concerned about 
the future of rural programming post merger, and many of those representatives now contacting us to become 
educated on this matter.  National media is also starting to pick up on the story based on the passion being 
exhibited in the FCC comments. 

     It is my sincere hope that the constructive effort being shown by many existing and possible future Comcast 
customers is having a positive effect, and that we can find a way for Comcast to embrace rural America and rural 
programming in order to better serve Comcast’s large, and growing, influence over the cable distribution 
throughout this great country. 

     I would look forward to meeting with you again in the near future where we might discuss a true partnership to 
better serve C&D county homes in the Comcast footprint, as well as, all the urban folks and senior citizens who 
identify with RFD-TV and RURAL TV’s unduplicated programming. 

     I have also included copies of our most recent RFD-TV The Magazine issues which highlight our programming.  
Note that FamilyNet/RURAL TV will be completely independent of RFD-TV starting September 1, as we have just 
entered into a formal 10-year agreement with our new sales/marketing partner, Sony Pictures Television, to 
program FamilyNet 24/7 with selections from their popular library. 

 

 Sincerely, 

 

Patrick Gottsch 
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